
 

 

How to Write a Press 
Release 
 
How to use this resource:​
Use this tool to understand what a press release is, when to use it, and how to craft one that 
captures attention and communicates your news clearly. It walks you through best practices, 
examples, and a ready-to-adapt template so you can create professional, effective 
announcements for your game or studio. Think of it as your go-to reference for sharing big 
updates with press, partners, and players. 
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What is a press release? ​
 

A press release is an official announcement written in a news-style format and shared with 
media, influencers, and industry partners to communicate important updates about a game, title, 
studio, or product.  

It’s designed to grab attention quickly, highlight the “newsworthy” angle—such as a title 
announcement, launch, funding round, or major update—and provide clear details, quotes, and 
context reporters can use directly in coverage.  

Think of it as both a story pitch and a ready-to-publish resource that makes it easy for press to 
report on your news accurately and quickly. 

 

Example press releases: 

●​ Launch: 

○​ Embark on an Endless Adventure in Dungeons of Eternity Now Available on the 
Meta Quest Store 

○​ Play, Laugh and Move in Mixed Reality with Resolution Games’ “Home Sports”, 
Available Today on Quest 3 and 3S 

○​ Neko Atsume Purrfect, the internet’s favorite cat game, is now available on the 
Meta Quest Store!  

●​ Early Access / Announce Date / Pre-Order :  

○​ Dungeons of Eternity is Coming Soon to the Quest Store in 2023 

○​  Halfbrick Studios Presents the Highly Anticipated Early Access Release of The 
Thrill of the Fight 2  

○​ Explore the magical, mixed reality world of Demeter, The Asklepios Chronicles, 
coming to the Meta Quest store January 25, 2024 

●​ Updates: 

○​ Blade & Sorcery: Nomad Releases its Final Major Update on the Meta Quest 
Store 
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https://www.gamespress.com/en-US/Dungeons-of-Eternity-is-Coming-Soon-to-the-Quest-Store-in-2023
https://www.gamespress.com/en-US/Dungeons-of-Eternity-is-Coming-Soon-to-the-Quest-Store-in-2023
https://www.gamespress.com/Play-Laugh-and-Move-in-Mixed-Reality-with-Resolution-Games-Home-Sports
https://www.gamespress.com/Play-Laugh-and-Move-in-Mixed-Reality-with-Resolution-Games-Home-Sports
https://www.google.com/search?q=homesports+gamespress.com&sca_esv=6fbc5b85f7533cfa&rlz=1C5GCEM_enUS1164US1164&ei=AgPXaK_xFfWSwbkPgpSQoQM&ved=0ahUKEwiv-qqNrfePAxV1STABHQIKJDQQ4dUDCBA&uact=5&oq=homesports+gamespress.com&gs_lp=Egxnd3Mtd2l6LXNlcnAiGWhvbWVzcG9ydHMgZ2FtZXNwcmVzcy5jb21IpAdQAFjXBnAAeACQAQCYAfUBoAHlC6oBBTAuMS42uAEDyAEA-AEBmAIAoAIAmAMAkgcAoAezErIHALgHAMIHAMgHAA&sclient=gws-wiz-serp
https://www.google.com/search?q=homesports+gamespress.com&sca_esv=6fbc5b85f7533cfa&rlz=1C5GCEM_enUS1164US1164&ei=AgPXaK_xFfWSwbkPgpSQoQM&ved=0ahUKEwiv-qqNrfePAxV1STABHQIKJDQQ4dUDCBA&uact=5&oq=homesports+gamespress.com&gs_lp=Egxnd3Mtd2l6LXNlcnAiGWhvbWVzcG9ydHMgZ2FtZXNwcmVzcy5jb21IpAdQAFjXBnAAeACQAQCYAfUBoAHlC6oBBTAuMS42uAEDyAEA-AEBmAIAoAIAmAMAkgcAoAezErIHALgHAMIHAMgHAA&sclient=gws-wiz-serp
https://www.gamespress.com/en-US/Dungeons-of-Eternity-is-Coming-Soon-to-the-Quest-Store-in-2023
https://drive.google.com/drive/folders/1e4mURyC6wuZd2aPP3xdf7ZUTtqpdCOIm
https://drive.google.com/drive/folders/1e4mURyC6wuZd2aPP3xdf7ZUTtqpdCOIm
https://docs.google.com/document/d/1FzlPwTMM1mV9TAPpNPD_M_5Hd4J82X-dKl1i3da72Pc/edit?usp=sharing
https://docs.google.com/document/d/1FzlPwTMM1mV9TAPpNPD_M_5Hd4J82X-dKl1i3da72Pc/edit?usp=sharing
https://www.gamespress.com/en-US/BLADE-SORCERY-THE-LARGEST-AND-FINAL-CHAPTER-OF-VRs-MOST-POPULAR-MEDIEV
https://www.gamespress.com/en-US/BLADE-SORCERY-THE-LARGEST-AND-FINAL-CHAPTER-OF-VRs-MOST-POPULAR-MEDIEV
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Types of Press Releases for VR Titles ​

 
1. Announcement Date Press Release  ​
 

WHEN TO USE: 
This is either the very first time you reveal your title to the public OR the first time you reveal 
your launch date after early access and ahead of launch day. This is the least used press 
release type as it is considered “soft news” unless you are a big IP.  If you need to skip one, 
skip this. 

PURPOSE: 
Generate awareness and spark interest. This is the “We exist!” moment.  

WHAT TO INCLUDE: 
Title, core concept, unique hook, early screenshots/trailer, studio background, planned 
platform(s), and a rough release window (Fall/Winter 2025 or Late 2025). 

TONE:  
Excitement and vision-setting (“Here’s what we’re making and why it’s special”). 

 
2. Early Access or Pre-Order Press Release  ​
 

WHEN TO USE: 
When the title becomes playable or is available for pre-order for the first time, but it’s not the 
full launch. 

PURPOSE: 
Drive players to try the title early, build community feedback, and show momentum or to 
pre-order the title ahead of a close-by launch. 

WHAT TO INCLUDE: 
What’s available in Early Access, how players can get it, pricing, what feedback is wanted, 
and roadmap for planned features. For pre-order, limited time promos and discounts, in-app 
items etc. 

TONE:  
Transparent and community-driven (“Join us now, help shape the game”) or encouraging for 
pre-order to get limited time items / promos. 

3. Launch Press Release  ​
 

WHEN TO USE: 
On full release day (or timed with the embargo lift) 
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PURPOSE: 
Maximize coverage and player uptake at the key commercial moment. Encourage people to 
click buy-now links. 

WHAT TO INCLUDE: 
Confirmed price, launch trailer, full feature set, platforms, and any reviews, accolades, or 
early buzz. Store links, trailer links, etc. 

TONE: 
Big and celebratory (“The wait is over—play it now”). 

 

Note: If your full launch is less than six months away, avoid cramming in multiple press 
releases. Prioritize one or two.  

Announcements, Early Access, and Launch news are most effective when spaced out over 
a year or more — otherwise, you risk fatiguing both press and players. 

 

 

 

 

 

 

 

 

 

 

TEMPLATE: LAUNCH PRESS RELEASE 
 

[Title] is Coming Soon to [Platform] in [Year] 
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[City, Country] — [Date] — [Studio Name], the developer behind [Notable Titles or Studio Info], today 
announced that [VR Title], a [short descriptor, e.g., “first-of-its-kind mixed reality sports experience”], 
will launch on [Platform/Store Name] in [Year/Season]. 

[1–2 sentence “big hook” description: why this title matters, its unique selling point, or comparison 
point like “Wii Sports for mixed reality.”] 

“[Optional Quote from Developer/Studio Head about vision, excitement, or what fans 
can expect],” said [Name, Title, Studio]. 

About the Title 
[1 short paragraph with the high-level description of app or gameplay, genre, and what makes it 
stand out.] 
 

Key Features 
●​ [Feature 1 — phrased as benefit] 
●​ [Feature 2] 
●​ [Feature 3] 

 

Media Assets 
●​ Announce Trailer: [Link] 
●​ Screenshots/Logos: [Link to press kit] 

 

Pricing & Availability 
[VR Title] will be available on [Platform/Store] in [Year/Season].  
Price: [TBD or Confirmed Price]. 
 

About [Studio Name] 
[1–2 sentences about the studio, past titles, founding year, or mission.] 
 

 
Press Contact:​
[Contact Name]     
[Email Address]     
[Website / Studio Link] 

 
 

Note: The following templates for Announcement and Early Access press releases follow the 
same structure as the Launch template, but focus on vision-setting (Announcement) or player 
invitation and roadmap (Early Access). Abridged versions are included below for quick reference. 
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MINI TEMPLATE: ANNOUNCEMENT DATE PRESS RELEASE 

[VR TITLE] Announced for [Platform] — A New 
[Genre or Experience Type] Coming in 
[Year/Season] 
[City, Country] — [Date] — [Studio Name], creators of [Previous Game or Notable Work], today 
announced [VR Title], a [short descriptor, e.g., “first-person exploration adventure set in a living 
dreamscape”], coming to [Platform] in [Year]. 

[1–2 sentences about what makes the game special—vision, inspiration, or unique mechanic.] 

“[Optional Quote from Developer/Studio Head about vision, excitement, or what 
players can expect],” said [Name, Title, Studio]. 

 

About [Studio Name] 
[Brief studio bio, mission, and past titles.] 
 

 
Press Contact:​
[Contact Name]     
[Email Address]     
[Website / Studio Link] 

 
 

 
 

MINI TEMPLATE: EARLY ACCESS / PRE-ORDER PRESS RELEASE 

[VR TITLE] Enters Early Access on [Platform] 
— Join the Community and Shape the 
Adventure 
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[City, Country] — [Date] — [Studio Name] announced today that [VR Title] is now available in Early 
Access on [Platform]. Players can [briefly describe gameplay or hook] and share feedback to help 
shape the final version ahead of full launch. 

The Early Access version includes [key features], with plans to add [upcoming features or roadmap 
highlights]. 

“[Optional Quote from Developer/Studio Head about vision, excitement, or what 
players can expect],” said [Name, Title, Studio]. 

 

About [Studio Name] 
[Brief studio bio, mission, and past titles.] 
 

 
Press Contact:​
[Contact Name]     
[Email Address]     
[Website / Studio Link] 
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